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	1.What experience does your company have in providing online samples for market research? How long have you been providing this service? Do you also provide similar services for other uses such as direct marketing? If so, what proportion of your work is for market research?
	ZlexXQ LLC has one year of experience in providing online samples for market research. We specialize in leveraging a rewards-based (GPT) platform to provide active and responsive participants for research studies. Our service is 100% dedicated to market research, and we do not provide services for direct marketing or other non-research purposes

	2.Do you have staff with responsibility for developing and monitoring the performance of the sampling algorithms and related automated functions who also have knowledge and experience in this area? What sort of training in sampling techniques do you provide to your frontline staff?
	We have a dedicated technical team responsible for developing and monitoring our sampling algorithms and automated platform functions to ensure sample quality. Our frontline staff receives internal training focused on sampling integrity, participant management, and the implementation of quality control protocols to ensure data reliability.

	3.What other services do you offer? Do you cover sample-only, or do you offer a broad range of data collection and analysis services?
	Our primary service offering is sample-only. We focus on providing high-quality access to our incentivized participant pool, ensuring that our partners receive reliable data collection support through our established recruitment and rewards platform

	4.Using the broad classifications above, from what sources of online sample do you derive participants?
	All of our participants are derived from our proprietary, internally managed rewards-based (GPT) platform. We primarily source and recruit new members through targeted promotions and advertising campaigns on major video streaming and social media platforms.

	5.Which of these sources are proprietary or exclusive and what is the percent share of each in the total sample provided to a buyer?
	100% of the sample provided is exclusive and proprietary to our platform. We do not rely on third-party sample brokers or external panels, ensuring full transparency and direct access to our audience

	6.What recruitment channels are you using for each of the sources you have described? Is the recruitment process ‘open to all’ or by invitation only? Are you using probabilistic methods? Are you using affiliate networks and referral programs and in what proportions? How does your use of these channels vary by geography?
	Our recruitment strategy is designed to build a diverse, highly engaged, and verified proprietary panel. We balance multiple recruitment channels to ensure demographic representativeness and mitigate source-specific biases.

	7.What form of validation do you use in recruitment to ensure that participants are real, unique, and are who they say they are?
	To guarantee data integrity and ensure all participants are real and unique, we implement a multi-layered security and validation protocol at registration and throughout the user lifecycle:

· Identity Verification: Mandatory email verification and robust Know-Your-Customer (KYC) profile checks.

· Technical Screening: Advanced browser fingerprinting and cookie tracking to detect and block duplicate accounts or fraudulent setups.

· Network Security: Real-time IP address reputation checks to block VPNs, proxies, and data center traffic.

· Geolocation Matching: Shared-location and Geo-IP matching to ensure the participant's physical location aligns with their stated profile.

· Behavioral Analytics: Timestamp monitoring to detect automated bot activity and irregular pacing.



	8.What brand (domain) and/or app are you using with proprietary sources?
	All proprietary sample is generated through our official platform domain: zlexq.com and aqualitymr.com

	9.Which model(s) do you offer to deliver sample? Managed service, self-serve, or API integration?
	We offer a flexible suite of delivery models to meet our clients' diverse needs, including Managed Service (fully managed by our project teams), Self-serve options via our client platform, and seamless automated API Integration

	10.If offering intercepts, or providing access to more than one source, what level of transparency do you offer over the composition of your sample (sample sources, sample providers included in the blend). Do you let buyers control which sources of sample to include in their projects, and if so how? Do you haveany integration mechanisms with third-party sources offered? 
	We maintain transparency regarding sample composition and can disclose source categories and provider participation where permitted. Clients may specify preferred or excluded sample sources for individual projects, and we support both direct and API-based integrations with approved third-party sample partners.

	11.Of the sample sources you have available, how would you describe the suitability of each for different research applications? For example, Is there sample suitable for product testing or other recruit/recall situations where the buyer may need to go back again to the same sample? Is the sample suitable for shorter or longer questionnaires? For mobile-only or desktop-only questionnaires? Is it suitable to recruit for communities? For online focus groups?
	Our sample ecosystem supports a broad range of research applications—including recruit-and-recall studies, product testing, communities, online focus groups, mobile or desktop targeting, and both short and long questionnaires—with source selection tailored to each project's methodological and quality requirements.

	12.Briefly describe your overall process from invitation to survey completion. What steps do you take to achieve a sample that “looks like” the target population? What demographic quota controls, if any, do you recommend?
	We recruit respondents through targeted invitations, apply study-specific screening and real-time quota controls (typically age, gender, region, and other relevant demographics), and continuously monitor fieldwork to ensure the completed sample closely reflects the target population.

	13.What profiling information do you hold on at least 80% of your panel members plus any intercepts known to you through prior contact? How does this differ by the sources you offer? How often is each of those data points updated? Can you supply these data points as appends to the data set? Do you collect this profiling information directly or is it supplied by a third party?
	We directly collect core baseline profiling information from our panel members during onboarding. This includes primary data points such as age, gender, and postal/ZIP code. These data points are updated through user profiles and can be appended to the final participant records upon request

	14.What information do you need about a project in order to provide an estimate of feasibility? What, if anything, do you do to give upper or lower boundaries around these estimates?
	Feasibility estimates are based on target audience specifications, geography, sample size, incidence rate, survey length, quotas, and timing requirements, with projections informed by historical performance, available sample supply, and, when necessary, preliminary testing to establish realistic completion ranges.

	15.What do you do if the project proves impossible for you to complete in field? Do you inform the sample buyer as to who you would use to complete the project? In such circumstances, how do you maintain and certify third party sources/sub-contractors?
	If a project proves difficult to complete entirely within our proprietary network, we may utilize trusted third-party subcontractors or external sample sources to fill the gap. In such circumstances, we conduct rigorous vetting and maintain detailed statistical tracking of these providers to ensure their data quality, consistency, and alignment with our compliance standards before integrating them

	16.Do you employ a survey router or any yield management techniques? If yes, please describe how you go about allocating participants to surveys. How are potential participants asked to participate in a study? Please specify how this is done for each of the sources you offer.
	Yes, we employ an automated survey router to allocate participants based on their baseline profile data. For our proprietary panel, eligible users see available survey invitations on their dashboard. For third-party vendors, we provide a robust API integration, allowing vendors to manage their own traffic allocation and push survey opportunities to their users based on their internal performance optimizations.

	17.Do you set limits on the amount of time a participant can be in the router before they qualify for a survey?
	No. If a participant meets the routing criteria, they are directed to the live survey immediately without being held in a prolonged waiting queue.

	18.What information about a project is given to potential participants before they choose whether to take the survey or not? How does this differ by the sources you offer?
	Before entering a survey, participants are shown the estimated completion time (Length of Interview) and the reward/incentive value. Depending on the specific project requirements set by the buyer, the survey category or type may also be disclosed to help set appropriate expectations.

	19.Do you allow participants to choose a survey from a selection of available surveys? If so, what are they told about each survey that helps them to make that choice?
	No, our platform does not utilize a completely open marketplace for survey self-selection; instead, our router pre-screens and guides participants directly toward surveys they are qualified for to optimize conversion and data quality.

	20.What ability do you have to increase (or decrease) incentives being offered to potential participants (or sub-groups of participants) during the course of a survey? If so, can this be flagged at the participant level in the dataset?
	Yes, we have the dynamic capability to adjust incentive amounts during fieldwork to boost engagement or close difficult quotas. This adjustment can be tracked and flagged at the individual participant level within the final dataset if required by the buyer.

	21.Do you measure participant satisfaction at the individual project level? If so, can you provide normative data for similar projects (by length, by type, by subject, by target group)?
	This is handled on a project-by-project basis depending on the specific requirements and design requested by the buyer. We do not provide standardized comparative normative data across projects.

	22.Do you provide a debrief report about a project after it has completed? If yes, can you provide an example? 
	No, we do not standardly provide a formal post-project debrief report.

	23.How often can the same individual participate in a survey? How does this vary across your sample sources? What is the mean and maximum amount of time a person may have already been taking surveys before they entered this survey? How do you manage this?
	The baseline prior survey time before entering a new project is effectively zero; our system prioritizes fresh respondents. Third-party vendors manage their own duplication and exclusion rules independently via our API. For our proprietary source, if a participant has already taken part in a specific project, our system automatically pauses their access to that specific project ID to prevent duplication and ensure data freshness.

	24.What data do you maintain on individual participants such as recent participation history, date(s) of entry, source/channel, etc? Are you able to supply buyers with a project analysis of such individual level data? Are you able to append such data points to your participant records?
	We maintain comprehensive behavioral and transaction logs for every participant, including participation date, entry timestamps, granular survey response metadata, per-question response duration (pacing), traffic source, and IP addresses. Depending on the project type and buyer requirements, we are fully capable of conducting project analyses and appending these data points to the final participant records delivered to the buyer.

	25.Please describe your procedures for confirmation of participant identity at the project level. Please describe these procedures as they are implemented at the point of entry to a survey or router. 
	Draft: At the project level and upon entry to our router or survey, our system executes an automated screening check. We cross-verify the participant's real-time IP address and unique browser fingerprint against our database to confirm whether they are an authorized, verified platform participant, preventing unauthorized or unvetted traffic from entering the survey.

	26.How do you manage source consistency and blend at the project level? With regard to trackers, how do you ensure that the nature and composition of sample sources remain the same over time? Do you have reports on blends and sources that can be provided to buyers? Can source be appended to the participant data records?
	We actively manage source allocation and blend at the project level, can provide aggregate source-composition reporting where permitted, and may append source identifiers to respondent records when allowed by supplier and privacy requirements; ongoing tracker-specific source consistency requirements are reviewed on a case-by-case basis.

	27.Please describe your participant/member quality tracking, along with any health metrics you maintain on members/participants, and how those metrics are used to invite, track, quarantine, and block people from entering the platform, router, or a survey. What processes do you have in place to compare profiled and known data to in-survey responses?
	We continuously monitor panel health through automated behavioral scoring. Our platform compares known registration data (such as age, gender, and location) against initial routing or in-survey screening responses to detect inconsistencies. Participants who consistently fail these verification loops, provide mismatched data, or trigger technical fraud alerts (such as proxy/VPN usage) are automatically quarantined or permanently blocked from receiving survey invitations.

	28.For work where you program, host, and deliver the survey data, what processes do you have in place to reduce or eliminate undesired in-survey behaviours, such as (a) random responding, (b) Illogical or inconsistent responding, (c) overuse of item non-response (e.g., “Don’t Know”) (d) inaccurate or inconsistent responding, (e) incomplete responding, or (f) too rapid survey completion? 
	For hosted and programmed projects, we implement strict data cleaning and quality metrics based on live user telemetry:

· Pacing & Speeding Control: We log the exact completion timestamp and the specific time spent on each individual question (per-question duration). Respondents who speed through the survey below our quality thresholds are flagged for rapid survey completion.

· Inconsistency Tracking: Automated logic checks identify illogical or conflicting answers.

· Data Scrubbing: Respondents demonstrating negative behaviors—such as incomplete responding or random patterns—are automatically filtered out of the final dataset to ensure maximum data reliability for the buyer.

· 

	29.Please provide the link to your participant privacy notice (sometimes referred to as a privacy policy) as well as a summary of the key concepts it addresses.
	Yes. Our participant privacy notice can be accessed via our official platform link: [记得补域名]. The key concepts addressed include explicit user opt-in consent, transparent disclosure of collected demographic attributes, methods of data usage for research matching, secure reward payout processing, and clear instructions on data deletion.

	30.How do you comply with key data protection laws and regulations that apply in the various jurisdictions in which you operate? How do you address requirements regarding consent or other legal bases for the processing personal data? How do you address requirements for data breach response, cross-border transfer, and data retention? Have you appointed a data protection officer?
	Yes, we comply fully with all applicable key data protection laws and regulations (including GDPR and regional privacy frameworks). We rely on explicit, freely given user consent as our legal basis for data processing. We have established protocols for rapid data breach responses, secure cross-border transfers using compliant cloud infrastructure, defined data retention limitations, and have designated internal personnel responsible for data protection oversight.

	31.How can participants provide, manage and revise consent for the processing of their personal data? What support channels do you provide for participants? 
	Yes, participants have full control over their personal data. They can provide, manage, and revise or withdraw their consent at any time directly through their secure account settings dashboard on our platform. Additionally, we provide active customer support channels to assist users with data access and privacy requests.

	32.How do you track and comply with other applicable laws and regulations, such as those that might impact the incentives paid to participants?
	Yes, we actively monitor and comply with all applicable local financial, tax, and promotional regulations that govern digital rewards and user payouts. Our automated ledger system tracks and records all platform incentives to ensure strict compliance with regional reporting and payment thresholds.

	33.What is your approach to collecting and processing the personal data of children and young people? Do you adhere tomember associations? How do you comply with applicable data protection laws and regulations?
	Yes, we take the privacy of minors very seriously and strictly comply with COPPA, GDPR, and local legal protections regarding young people. We do not knowingly permit children to register or process their personal data on our platform without verifiable parental consent or legal authorization.

	34.Do you implement “data protection by design” (sometimes referred to as “privacy by design”) in your systems and processes? If so, please describe how.
	Yes, we fully implement "data protection by design" within our core technical architecture. Privacy controls are embedded directly into our system development lifecycle, ensuring that data minimization, immediate pseudonymization of survey IDs, strict database access controls, and automated user data deletion routines are active by default across our entire platform.

	35.What are the key elements of your information security compliance program? Please specify the framework(s) or auditing procedure(s) you comply with or certify to. Does your program include an asset-based risk assessment and internal audit process?
	Our information security program is built upon strict data access controls, secure cloud hosting infrastructures, and encrypted data transmission protocols. We conduct regular internal technical assessments and risk reviews of our data assets to ensure platform resilience, safeguard user protection, and prevent unauthorized data access.

	36.Do you certify to or comply with a quality framework such as ISO 20252?
	We do not currently hold a formal ISO 20252 certification. However, as an agile and growing platform, we closely align all of our internal operational workflows, data cleaning protocols, and participant validation mechanisms to strictly comply with the core quality guidelines and standards outlined by ESOMAR and industry best practices.

	37.Which of the following are you able to provide to buyers, in aggregate and by country and source? 
	We are fully capable of providing buyers with comprehensive fieldwork performance metrics, both in aggregate and broken down by country and specific sample source. The metrics we routinely provide include:

· Click-through rates (CTR) and total entry attempts.

· Screen-out rates, including granular data detailing the specific reasons for disqualification (e.g., age, gender, geographic mismatch, or quality-control failures).

· Quota-full rates indicating when targeted demographic buckets have closed.

· Completion rates (IR / Incidence Rates) and total successful completes.


